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THEY MEAN THE 

GREATEST BOX-OFFICE HIT, EVER! 


/ . . And this is the show- 
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manship, the promotion, the 
publicity that goes with greatness. 
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o of the greatest pre-selling jobs 
ever done on any picture has been successfully accomplished 
for you with David O. Selzmck’s ‘Spellbound.’’ The scope 
of the promotions undertaken, and the amount of reader and 
fan coverage arising from these promotions make “Spellbound” 
one of the most familiar, one of the most popular motion pictures 
on the American scene — even before general release! 

We call your attention to the national tie-ups, particularly. 
Here you will find a whole host of product promotions which can 
be fitted effectively into your own situation. The many items bearing 
the “Spellbound” name and title treatment can be used as the basis for 
eye-catching window displays, counter displays, fashion shows, special 
ads and many other attractive publicity devices. Use your national tie- 
ups—which have already aided in the />/r-selling of the picture—in your 
current publicity on the picture! 

The advertising, the magazine breaks and the national promotions have 
combined to give you a great sales-start on a truly great film! 




October REDBOOK picks “SPELLBOUND” 


Across the nation, issue after issue of America’s leading fan and 
national magazines have sung the praises of this greatest of all 
mystery hits —and its greatest of casts! Yes, even the magazines 
are “Spellbound”!— and their millions of readers are awaiting the 
day when the hit plays your theatre! 


‘PICTURE OF THE MONTH’! 












One of the most extensive advertising campaigns ever 
set for a motion picture was this one which preceded the 
general release of “Spellbound.” Beginning months in ad¬ 
vance, and continuing right up to this very moment, the 
American public has seen a veritable avalanche of ads in 
favorite magazines heralding David O. Selznick’s triumphant 
hit, “Spellbound.” 

For an idea of the extent and effectiveness of this great 
campaign we list here some of the magazines — and their cir¬ 
culations -which have already shouted the message of 
“Spellbound” to the American public. 



Circulation 

LIBERTY March 24 1,262,296 

SCREEN STARS May 341,651 

MODERN SCREEN May 1,13 5,853 

SCREEN ROMANCES May 454,253 

Hunter Screen Unit 

SCREENLAND May 845,497 

SILVER SCREEN May 
Fawcett Screen Unit 

MOVIE STORY MAG. May 597,967 

MOTION PICTURE May 749,127 

Ideal Movie Group 

MOVIE LIFE May 38 6,772 

MOVIE STARS PARADE May 348,3 67 
MOVIES May 380,181 

MOVIELAND May 517,422 

MacFadden Mens Group 

TRUE DETECTIVE May 460,032 


MASTER DETECTIVE May 
Dell Detective Group 

INSIDE DETECTIVE May 1,170,067 
FRONT PAGE DETECTIVE May 



LIFE March 12 4,040,300 



TIME May 28 
TIME June 2 5 
TIME July 30 
TIME Aug. 27 
LIBERTY July 7 
LIBERTY Aug. 4 
LIBERTY Sept. 1 
LIBERTY Sept. 29 


1,178,009 

1,178,009 

1,178,009 

1,178,009 

1,181,648 

1,181,648 

1,181,648 

1,181,648 



LOOK April 3 1,895,265 

LIBERTY April 21 1,262,296 

GO Oct. 42,000 

CUE Oct. 6 52,828 



Hunter Screen Unit 

MOVIE SHOW May 206,091 

SCREEN GUIDE May 500,000 

OFFICIAL DETECTIVE STORIES 

June 453,406 

Fawcett Screen Unit 

MOVIE STORY MAG. June 597,967 

MOTION PICTURE June 749,127 

Hunter Screen Unit Combination 


SCREENLAND June 845,497 

SILVER SCREEN June 
Ideal Movie Group 

MOVIE LIFE June 386,772 

MOVIE STARS PARADE June 348,367 
MOVIES June 380,181 

MODERN SCREEN June 1,13 5,853 

SCREEN ROMANCES June 454,253 

MOVIELAND June 517,422 

PHOTOPLAY June 993,184 

SCREEN STARS July 341,651 

Hunter Screen Unit Combination 

MOVIE SHOW, June 206,091 

SCREEN GUIDE June 341,651 

LIFE April 30 4,040,300 
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HERE 1$ ONE OF THE GREATEST 
TIE-UPS EVER SET FOR A FILM! 

In a promotion which has penetrated every town and hamlet in these 
United States, Lynette, manufacturer of "Spellbound” perfume, has spread the 
tidings of the coming of David O. Selznick’s masterpiece - "Spellbound.” 

Lynette has named one of its outstanding scents "Spellbound.” On 
every leading drug-store, department store and beauty salon counter, the name 
"Spellbound” has been seen for months and months by every person pur¬ 
chasing perfume. 

Counter displays and special promotional pieces have kept the public 
aware of Lynette and "Spellbound.” 

Along with the publicity accruing from the use of the name "Spell¬ 
bound” on the Lynette product, the company has shouted the message of 
"Spellbound” through a series of attractive ads featuring Rhonda Fleming, 
who has one of the main feminine roles in the film. 

A Lynette "Spellbound” ad has already appeared in: 

MOVIE STORY MOTION PICTURE MOVIE LIFE MOVIE 

STARS PARADE MOVIES MODERN SCREEN PHOTO¬ 
PLAY SCREENLAND SILVER SCREEN SCREEN GUIDE 

SEVENTEEN and VOGUE. 


Y OU can convert this great promotion into a powerful 
selling device right in your own community! Contact your 
local department store, drug store or any other dealer who 
may carry Lynette’s "Spellbound.” Have them arrange spe¬ 
cial window and counter displays day-and-date with the 
showing of the picture — carrying stills and credits from 
the film, "Spellbound” along with the perfume displays. If 
such a tie-up can be arranged, the Lynette Company is pre¬ 
pared to cooperate with your local dealer in an advertising 


campaign carrying prominent picture credits day-and-date 
in your own town paper! 

The United Artists field man who visits your territory 
has a list of dealers who carry Lynette’s "Spellbound” per¬ 
fume. He will help you arrange the tie-up and the ad. 

If, however, no United Artists representative calls at 
your theatre, arrangements for a similar tie-up can be made 
by you. For details contact the: 


HACKETT ADVERTISING AGENCY 

9 ROCKEFELLER PLAZA - NEW YORK CITY 


MshSL la, CL tic-up, that WLfiliAu H&L ipjLL , 9 The. £xhti)ii&L - uasl it #i?l unpaJiaM&d, hcAuliA,! 





EXTENSIVE JAY-KEL 
FEATURES RHONDA 


TIE-UP 

FLEMING 


Here’s a tie-up which has already sold a large part of your feminine audience. 

Jay-Kel Jewelry, manufacturer of "Spellbound” Starburst Brooches and Chokers 
features Rhonda Fleming in an extensive promotion aimed at both trade and con¬ 
sumer markets. 

Ads carrying a picture of Miss Fleming and prominent picture credits have al¬ 
ready appeared in — 

These National Magazines 

CHARM • VOGUE • MADEMOISELLE • GLAMOUR 

and These Trade Publications 

WOMEN’S WEAR 

AMERICAN NATIONAL RETAIL JEWELER ASS’N BULLETIN 

In addition, a broadside folder has been mailed to 19,500 Jewelers, Department 
stores and Women’s Wear Shops and . . . 

Three photo-displays in quantities of 1,000 each have been distributed to key 
stores throughout the nation — bringing a coverage running in the tens of thousands. 

The displays (see photos at right ) are perfect for window, counter or store¬ 
front use. 

Make the Jay-Kel promotion work for you! 




AQUATOGS NAMES FAMOUS 

RAINCAPE FOR HIT FILM! 

Aquatogs, foremost manufacturer of raincoats for women, gave publicity to the title 
and stars of "Spellbound” in this attractive full page ad in Charm Magazine and in a special 
large ad in the New York Herald-Tribune. 

Aquatogs is another in the great list of products which have been selling "Spell¬ 
bound” through every major medium! 
















“TRUE DETECTIVE” TIE-UP BRINGS “SPELLBOUND” 
TO 2,500,000 MYSTERY STORY FANS! 


In one of the most extensive tie-ups ever accorded a* motion picture, "TRUE DETEC 
TIVE” magazine sponsored a four-months "SPELLBOUND” contest which had 
coverage across the country! 



Four issues of the popular detective magazine devoted full page spreads to the con¬ 
test, featuring stills from "Spellbound.” 

Special posters plugging the "Spellbound” contest were carried on 3000 trucks dis¬ 
tributing the MacFadden publication throughout the nation. 

750 MacFadden distributors displayed special one sheets which advertised the con¬ 
test and the tie-in with Selznick’s "Spellbound.” 



"SPELLBOUND" gets four issues 
and plenty of space with this 
exciting contest! 


THIS IS 
WHICH 


THE UNBEATABLE MERCHANDISING COMBINATION 
OLD 2,500,000 MYSTERY FANS FOR YOU! 


. . and 3000 trucks carried 
the news via posters — 
nationwide! 



sioooafi IN PRIZES 


FOR DRAMATIC MOMENTS! 

ENTER SPELLBOUND” CONTEST TODD 

READ FULL PARTICULARS IN ... 

APRIL TRUE DEIEGIME MAGAZINE OUT NOW 

m*- _ jb 

nr- " 

INSPIRES BY SPELLBOUND * ITH « BERGMAN 

r A BEUBtfOt VrrmXATKXiAL WCTUW 

- GREGORY PECK 


750 MacFadden distributors across 
the country caught attention with 
this two-color one sheet posted at 
busiest sites! 






















BELDING-HEMINGWAY FABRICS 
BACK OUTSTANDING PROMOTION! 


Names of fashion magazines on this group not available at this writing. Space is now being booked for SPELLBOUND ads. Individual store 
promotions are also being worked out with other manufacturers not listed here. 


Leading manufacturers of Belding Hemingway-SPELLBOUND 
fabric creations, listed below, are naming their items SPELL¬ 
BOUND and displaying them in national fashion magazines with 
full film credits. Thousands of ad mats and special promotion 
pieces will be sent by the manufacturers to top stores throughout 
the country purchasing SPELLBOUND merchandise. 


SPELLBOUND PRINT DRESS by BERKELEY JUNIORS 

as advertised in Madamoiselle, January issue. 

SPELLBOUND BLOUSES by ALICE STUART 

as advertised in Madamoiselle, January issue. 


SPELLBOUND in a GROSSCRAFT DRESS by Alexander S. Gross & Bros. 

as advertised in Charm, December issue, 
as advertised in Charm, January issue, 
as advertised in Women’s Reporter, 
as advertised in Glamour. 


SPELLBOUND FASHIONS by ARKIN-MAXWELL 

HORWITZ & DUBERMAN 
C. H. D. ROBBINS 
FRED PERLBERG 
MUTUAL ROSENBLOOM 
COLE OF CALIFORNIA 




Dark green felt globe beret 
— shocking moire and 
silver embroidered motif. 


White ermine bandeau on 
bicycle clip — Ermine tails 
at back — White ermine 
barrel muff. 


FAMED HATTIE CARNEGIE 
FEATURES “SPELLBOUND” 


Hattie Carnegie, world famous fashion leader, has created three 
"Spellbound” hats modeled by Rhonda Fleming of the "Spell¬ 
bound” cast which will appeal to ladies everywhere. 

This special promotion which will be carried out through the 
facilities of the 150 leading department stores and shops where 
Hattie Carnegie has outlets is one of the most attractive and effec¬ 
tive ever arranged for a motion picture. 

If one of the Hattie Carnegie outlet stores is located in your 
town be sure to approach it for window displays built around the 
"Spellbound” hats and for a co-op ad selling the hats - and the 
great film. 

Such a promotion has already been worked in New York with 
excellent results! 


White shag sugar loaf 
crown — high cuff brim. 








These two full-color Yale and Towne ads have had 
prominent position in September and October issues of 
the Saturday Evening Post. Copy stresses David O. 
Selznick’s ''Spellbound’’ and is directed at fans of tales 
of mystery and suspense. That’s a circulation of more 
than 6,000,000 for the ads! That is pre-selling! 

A trade ad in SOUTHERN HARDWARE, publica¬ 
tion going to thousands of hardware dealers throughout 
the nation, stresses the tie-up between Yale and Towne 
and the Selznick hit. 

You can arrange tie-ups with hardware and house¬ 
furnishing stores in your own community. 15,000 re¬ 
prints of the ad are available for use. If you wish to 
arrange for window or counter tie-ups based on the 
ad, write .... 


YALE AND TOWNE ADS REACH 

6 , 000 , 000 ! 


UNITED ARTISTS EXPLOITATION DEPARTMENT 

729 7th AVENUE, NEW YORK CITY 

- . . . and a reprint will be supplied - 



DIAMONDS HOLD YOU 
"SPELLBOUND" 

A half-million dollars worth of diamonds and 
three months of labor have gone into the creation 
of the "SPELLBOUND DIAMONDS,” designed 
by world-famous jeweler, Harry Winston. This 
fabulous piece of jewelry has been inspired by 
Selznick International’s "SPELLBOUND” and 
will be featured in "SPELLBOUND” fashion 
shows and in pictures and stories released to news¬ 
papers throughout the country. 

Your local jeweler can promote "SPELLBOUND” 
for you . . . and his own most important mer¬ 
chandise at the same time. Give him this key 
phrase: 

“DIAMONDS HOLD YOU SPELLBOUND” 

for his windows and his advertising. 



The finished piece. Valued af 
$500,000, this incredibly beau¬ 
tiful work is composed of 782 
separate SPELLBOUND DIA¬ 
MONDS. 


‘SUPERB’ GLOVES SELL 
“SPELLBOUND” TITLE 

Readers of TOWN AND COUNTRY and 
VOGUE Magazines have seen the two color ads 
announcing the new "Spellbound” Superb Gloves 
and carrying full film credits. These gloves, sold 
in leading stores throughout the nation, can pro¬ 
vide you with an outstanding promotion which 
will prove effective in your town: 

Contact merchants who sell Superb Gloves and 
arrange for co-op ads which will bring quality mer¬ 
chandise to the people of your community and at 
the same time sell the greatness of David O. 
Selznick’s "Spellbound.” 




















ADMIRAL “SPELLBOUND’’ PLUGS 
REACH 10,000,000 READERS! 
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,rd changer 


Smart 


It’s a Promise 


Half page Admiral Ads in these magazines: 

COLLIERS — circulation 2,844,000 
LIBERTY - circulation 1,181,000 
NEWSWEEK - circulation 6,548,076 

have told the story of "Spellbound” to more than 10,000,000 
readers of these popular publications! With a presold audi¬ 
ence like this, no wonder they are all hailing "Spellbound” 
as David O. Selznick’s greatest production, ever! 


C0BLENTZ “SPELLBOUND” HANDBAGS 
SELL FILM! 

This beautiful full page ad in two colors, carrying prominent picture credits and the 
special trade name — "Spellbound’’ has sold patrons across the nation in these 
popular national magazines: 

GLAMOUR — November Issue 
GLAMOUR — December Issue 
CUE— October 13th 

Use this great promotion by arranging for a show-building co-op ad with the mer¬ 
chant in your town who carries the widely popular Coblentz products . . . and watch 
the business come! 



“SPELLBOUND” SHOES SHOWN 
IN I. MILLER WINDOWS 



I. Miller, leading shoe merchant in New York 
City, has created a special "Spellbound” shoe 
which has proved a great favorite in the city. You 
can use the "Spellbound” shoe for a great pro¬ 
motion in your own town. 

I. Miller has 187 outlet stores where the world 
famous shoes are sold. The outlets include leading 
department stores in key cities throughout the 
nation. If you happen to be in a town where 
I. Miller shoes are sold, contact your dealer for 
a window display and for a possible co-op ad. 

I. Miller shops in New York 
have already given much valuable 
window space to the great David 
O. Selznick production. These win¬ 
dows have proved outstanding 
I*. show-builders. They can be as suc- 

Y cessful in your own community! 


AMERICAN HAIR 
DESIGN INSTITUTE 
CREATES “SPELLBOUND” 
HAIR-DO 

The "Spellbound’’ hair-do will be 
featured in beauty salons across the 
nation in this unusual promotion 
sponsored by the influential American Hair Design Institute which 
includes member department stores in every important city. 

The new hair-do, especially created for David O. Selznick’s "Spell¬ 
bound” sells your title in the most effective way — to the ladies! 

Watch for the special mat prepared by the Institute! Be sure the beauty 
salons in your locale give it prominent display! 













































A 

1 S WITH NO OTHER FILM, 

David O. Selznick’s “Spellbound” lends itself to an integrated 
showmanship campaign that will make the film the most talked-of 
event in town. On the following pages you will find a series of mer¬ 
chandising suggestions which are directed at selling the stars, the title 
and the theme of this suspenseful thriller. 

When you consider that “Spellbound” is from the pen of 
Ben Hecht, one of America’s greatest writers, directed by that master of 
suspense, Alfred Hitchcock, and stars two of filmdom’s top favorites, 
Ingrid Bergman and Gregory Peck, you will realize that here is a film that 
can make an unforgettable impact on your town—and on your box-office. 

The showmanship suggested here is adaptable for your 
situation. It has been worked out so that you can find ideas suitable for a 
three day run or a three week run. The material is all here for a great and 
fruitful campaign! 



SELL THE THEME! PAGES 3-4-5 

MERCHANDISE THE TITLE! PAGES 6-7 

PUBLICIZE THE STARS! PAGES 8-9 

DRESS UP YOUR LOBBY AND MARQUEE! page io 


PUT "SPELLBOUND” ON THE AIR! 


PAGE 10 
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INGRID 
GREGORY 

ALFRED HITCHCOCKS 

I Sp-ElIBOUN 


14 x 36 Insert Card 
Rental 12c 


Window Card. Non-rental. 
Price 7c 

Inquire lor Quantity Rates 


22 x 28 Lobby Displays 
Rental 20c Each 


INGRID BERGMAN « 
GREGORY PECK T 


SPBiBomt 


ScUlBOUNb 


Set of Eight 11x14 Lobby Display 

Rental 35c lor Set 


Announcement Slide 
Non-rental. Price 15c 





SPELLBOUND PHOTOGRAPHIC ENLARGEMENTS 


Mounted On Heavy Board. 


Order Direct From 


Prices F.O.B. 
New York 


SUPERIOR STUDIOS 


442 West 42nd St. 
New York City 


BLACK & WHITE 


30" circles 

set of 

3 

$ 7.00 


single 

piece 

2.50 

30x40 

set of 

3 

7.50 


single 

piece 

2.50 

40" circles 

set of 

3 

14.00 


single 

piece 

5.00 

40x60 

set of 

3 

14.00 


single 

piece 

5.00 


FULL COLOR 


set of 

3 

$14.00 

single 

piece 

5.00 

set of 

3 

14.00 

single 

piece 

5.00 

set of 

3 

21.00 

single 

piece 

7.50 

set of 

3 

21.00 

single 

piece 

7.50 














































Twenty-four 


on-rental. Price $2.40 
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One Sheet. Rental 8c 


UNITED ARTISTS CORP. kindly ship C.O.D. the following 

"SPELLBOUND" RENTAL ITEMS 


Three 


The advertising material listed hereon is copyrighted and is not sold, but is leased only for the period of the 
license granted for the exhibition at the below theatre of the respective photoplays identified in such material 
and for use' only in conjunction with such exhibition thereat 


BILLING CREDITS TO EXHIBITORS NET COST 
PRICE WHEN RET’O IN 5 DAYS when 


RENTAL ITEMS 




LIST YOUR MATS HERE: 


STATE: 


THEATRE: 






INGRID BERGMAN 
GREGORY PECK 

in 

ALFRED HITCHCOCKS 


A SELZNICK INTERNATIONAL PICTURE 

Screenplay by Ben Hecht 


Released thru United Artists 


INGRID BERGMAN 
GREGORY PECK 


ALFRED HITCHCOCKS 


SELZNICR. INTERNATIONAL PICTURE 


ONE SHEET 

.15 

.07 

None 

.08 

THREE SHEET 

.45 

.21 

None 

.24 

SIX SHEET 

.90 

42 

None 

.48 

11x14 E1GHT 

1.25 

.90 

.50 

.35 

00 OQ 

ZZ X Z O DISPLAY 

.60 

.40 

.20 

.20 

, . o z. INSERT 

14 X 36 CARD 

.40 

.28 

.15 

.12 

n •• « BL ond WH 

o X 1 0 STILLS 

.15 

.09 

.05 

.06 


TITLE: 

PLAYDATE: 

QUAN¬ 

TITY 

ITEM 

QUAN 

TITY 

ITEM 


One Sheets 


22 x 28 Lobbies (Set of 2) 


Three Sheets 


1 4 x 36 Inserts 


Six Sheets 


8x10 Black and White Stills j 


11 x 14—Lobbies (Set of 8) 


1 

-1 



Twenty-four Sheets 


Heralds 


Slides 


Window Cards 


FULL CREDIT 

1 

1 

IF RETURNED IN GOOD 

1 

1 

CONDITION 

SIGNATURE 
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The ad material in the section that follows 


offers you a selection, large and varied enough, to fulfill 


the needs of every situation. You will find an assortment 


of advertising matter that will carry the message of the 


greatness of "Spellbound” to every newspaper reader — 


everywhere! 


These are the tools for a great campaign — use them for even 


greater results! 
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DAVID O. SELZNICK 


ALFRED HITCHCOCKS 


Screen Play by BEN HECHT • ReleaseJ thru United Artists 
Directed by ALFRED HITCHCOCK 


A SELZNICK INTERNATIONAL PICTURE 


Five Cols, x 184 lines 


Mat 33E — .75 


•- 









DAVID O. SELZN1CK 


INGRID BERGMAN 
GREGORY PECK 

I ALFRED HITCHCOCK’S 

.Stoouwo A 


HECHT • li.ru l 

hy Alfred hitchcoci 


A SELZNICK INTERNATIONAL PICTURE 


Mat 39C — .45 


Three Cols, x 125 lines 



* 



DAVID Q: 


Allows THE SHADOW 
OF FEAR! 


HIDEAWAYS ... this woman 
of science, this man without a 
name. Loving him ... a mad¬ 
ness she could not deny .. . 
mentally tortured though 
he was . . . murderer though 
he might be! 


INGRID BERGMAN’S 

First Picture 
since winning 

THE 

.ACADEMY AWARD 


INGRID BERGMAN 

GREGORY PECK 

ALFRED HITCHCOCK’S 

SPateoiiwc) 


A SELZNICK INTERNATIONAL PICTURE 

















Strangs 

THEIR IRRESISTIBLE LOVE I 


T>akk 

THEIR INESCAPABLE FEARS! 


No madder love ever 
possessed a woman ... 
fleeing with a man 
without a name . . . 
living in the shadows 
. . . risking everything 
in one reckless experi¬ 
ment to unlock the 
secret in the darkness 
of his tortured mind! 


INGRID BERGMAN’S 

First Picture 
since winning 

THE 

ACADEMY AWARD 


DAVID O. SELZNICK 


INGRID BERGMAN 
GREGORY PECK 

, ALFRED HITCHCOCK’S 


Serna ploy by BEN HECHT ♦ RetnseJ Un 
TXrecfoJ by ALFRED HITCHCOCK 


A SELZNICK INTERNATIONAL PICTURE 


Four Cols, x 174 lines 


Mat 34D — .60 




Hvantje moods... 


WOMEN will be strangely 
moved, fascinated . . . men 
will be intimately intrigued, 
thrilled ... by this bold 
woman who risks every¬ 
thing in one reckless 
experiment to unlock the 
fearful secret in the heart 
of a man... a man suspec ted 
of murder! 





Three Cols, x 113 lines 


Mat 44C — .45 
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David o. selznick 

presents 
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INGRID BERGMAN 
GREGORY PECK 

m 

ALFRED HITCHCOCK'S 



i»w BEN HECHT * Released thru United Artists 
Directed b lt ALFRED HITCHCOCK 

A SELZNICK INTERNATIONAL PICTURE 
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Four Cols, x 170 lines 


Mat 35D — .60 



Berg 


The 


Incomparable 


WI NNERof screendora’s 1 

most coveted honor, The J 

Academy Award . , , The 
First Lady of the Screen : 
. ,.asa woman of science, , s . §f 
gambling life and love to ’ 
unlock the fearful secret in 
the heart of a man— wan ted ^ 

for murder! i |§ 


DAVID O. SELZNICK 


INGRID BERGMAN 
GREGORY PECK 

ALFRED HITCHCOCKS 

SWOUND 


, ip BEN HECHT • ,A,„ </„ 

ip ALFRED HITCHCOCK 


A SELZNICK INTERNATIONAL PICTURE 


Three Cols, x 110 lines 


Mat 43C — .45 



DAVID O. SELZNICK 


BE N HECHT • " 

., ..FRED HITCHCOCK 

"international picture 


INGRID BERGMAN 

GREGORY PECK 

MFRED HITCHCOCK’S 


Two Cols, x 102 lines 


Mat 48B — .30 



SPELLBINDING 


their -fears ! 


Mat 45C — .45 





















DAVID O. SELZNICK 


INGRID BERGMAN 
GREGORY PECK 

ALFRED HITCHCOCK’S 

5mt&ouwc> 


Play by BEN HECHT • Released tbra Unite 
Directed by ALFRED HITCHCOCK 

international 


PICTURE 


A SELZNICK 


Irresistibly 
Spellbound ! 

HIDEAWAYS living in the shadow of 
fear .. . this woman of science . . . this 
man without a name. Loving him . . . 
mentally tortured though he was, 
murderer though he might be ... a 
madness she could not deny! 


INGRID BERGMAN'S 

First Picture 

THE 

ACADEMY AWARD 






Four Cols, x 155 lines 


Mat 37D — .60 







DAVID O. SELZNICK presents 

INGRID BERGMAN 
GREGORY PECK 

ALFRED HITCHCOCKS 

„Speu 80 UiVfD 


Two Cols, x 14 lines ' 




FOREVER .. . Irresistibly Spellbound ! 
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SPELLBOUND... 


Incomparable Ingrid Bergman, 
magnetic Gregory Peck . . . 
together in this fascinating 
drama of a glorious woman 
scientist mastering the dark 
secrets of the human mind ... 
surrendering to the reckless 
passions of the human heart. 
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FirstVLady of the Screen 

Winner of screendom’s most 
coveted honor, the Academy 
Award...now portraying the 
woman of science, a hunted 
creature fleeing with a man 
without a name ... risking 
everything on one daring 
experiment ;to free the secret 
locked in his tojrturpd .mind. 
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DAVID O. SELZNICK presents 


Locked in his 
k arms...but 
® helpless 
to escape 
the dark 
terror that 
shadowed 
their love! 


ALFRED HITCHCOCK’S 


Screenplay by BEN HECHT ^ 4 

Directed by ALFRED HITCHCOCK 
An SRO Release • Distributed by EAGLE LION FILMS 


Also available in 2 col. x 75 lines 
Order Mat 205 


SELLING SLANTS 


STARS 

With a sure boxoffice bet like Ingrid Bergman and Gregory 
Peck, there s no limit to what you can do in the way of pro¬ 
motions, tieups, publicity stories and lobby displays, to put 
this picture across. You've got the most popular romantic duo 
in motion pictures. All you have to do is tell folks about it. 

STORY 

"Spellbound” is a chill-packed mystery, adapted from Fran¬ 
cis Beeding's famous novel, by the noted playwright and 
novelist Ben Hecht. The dream seguences were designed by 
the internationally renowned artist, Salvador Dali. Names 
like Hecht and Dali and Miklos Rosza (who wrote the Acad¬ 
emy-Award winning score) are excellent pegs for bringing 
in the "art" trade. 


SELZNICK 

David O. Selznick, top motion picture producer presents 
"Spellbound." Lobby displays, newspapers and radio should 
be used to tell the whole town that David O. Selznick, producer 
of "Gone With The Wind" and a long list of other film classics, 
produced "Spellbound," which thousands of requests have 
asked him to bring back to the screen. 


SUSPENSE 

Master of the suspense film — Alfred Hitchcock — directed 
"Spellbound." His popularity in the field can be further ex¬ 
ploited by a lobby display of stills from his other hit films and 
stories (in the Publicity Section of this Press Book) planted in 
the newspapers. Hitchcock is synonymous with suspense. 


A GREAT BOX-OFFICE FAVORITE 
“BACK BY POPULAR DEMAND! 






























Requests Flood D.O.S. Office 
For Hitchcock’s ‘Spellbound’ 

David 0. Selznick’s “Spellbound,” directed by Alfred 
Hitchcock and starring Ingrid Bergman, Academy Award 
winner, and Gregory Peck, was so well received when it was 
shown a few seasons back, that thousands of requests have 
been coming to the Selznick office since then for the picture 
to be brought back to the nation’s < ^ — 


screens. In answer to the ava¬ 
lanche of letters, Mr. Selznick is re¬ 
distributing the picture through 
Eagle Lion Films and it will be 

shown locally starting . 

at the . Theatre. 

Adapted from Novel 

“Spellbound” was adapted from 
a suspense-filled mystery novel by 
Francis Beeding and adapted for 
the screen by the famous Ben 
Hecht, author of many outstand¬ 
ing novels and Broadway stage 
successes. 

Gregory Peck, in the role of a 
man suffering from amnesia, is 
suspected of murder. With no 
memory of the past, he believes 
that he might be guilty. Ingrid 
Bergman is cast as a psychiatrist 
in love with Peck. She desperately 
tries to save him from punishment 
for a crime which she is sure he 
did not commit. The analysis of a 
dream experienced by Peck figures 
importantly in the solution. The 
famed Spanish artist, Salvador 
Dali, recognized leader of ultra 
modern schools of art designed the 
dream sequences. 

A notable supporting cast in¬ 
cludes John Emery, Michael 
Chekhov, Regis Toomey, Rhonda 
Fleming and Leo G. Carroll. 


Clues Made Clear 
For Movie Sleuths 

Alfred Hitchcock plays com¬ 
pletely fair with audiences who 
will view the David O. Selznick 
mystery thriller, “Spellbound,” 
starring Ingrid Bergman and 
Gregory Peck, which is being 
brought back by popular demand 

and will be shown next.at 

the . Theatre, through 

Eagle Lion Films release. 

The master director of suspense 
films, in order to be absolutely on 
the up-and-up with mystery fans, 
had the camera move in for a 
closeup of every clue to the many 
intricate ramifications of the sus¬ 
pense-packed story. A complete 
resume of the clues were then pre¬ 
sented in the dream sequence 
which highlights the denouement. 
Hitchcock believes that by the 
time this solution unreels on the 
screen, every theatre-seat detec¬ 
tive worthy of the name should 
have solved the mystery for him¬ 
self. 


Rhonda’s Training 
Helps Heave Book 
In Vitriolic Role 


When Rhonda Fleming, in an 
uncontrollable fit of temper, was 
asked b^ Director Alfrpd Hitch¬ 
cock to fling a heavy book at psv- 
chiatrist Ingrid Bergman in David 
0. Selznick’s suspense-filled mys- 
terv film “Spellbound,” which is 
being brought back to the screen 
by popular demand, and will open 

this . at the . 

Theatre, she amazed him and the 
cast by her athletic dexterity. 

“That comes,” explained the 
pulchritudinous Rhonda, “from 
years of swimming, tennis and 
bowling. I never thought I’d have 
to swing a good right hand in pic¬ 
tures though.” 

Born in Los Angeles in 1923, 
Rhonda went to public school there 
and later studied singing and dra¬ 
matics. Her mother was a famous 
model, and at 15 Rhonda was pos¬ 
ing for artists and photographers 
who claimed that she already had 
every physical attribute for a gla¬ 
morous screen personality. 

David O. Selznick, after seeing 
her perform in “In Old Okla¬ 
homa,” immediately signed this 
green-eyed, red-haired beauty for 
her highly emotional role 
“Spellbound.” 


Effective Kiss 

What is the best way of showing 
the effect of being kissed by Ingrid 
Bergman? Ace suspense film di¬ 
rector, Alfred Hitchcock believes 
he found the perfect way for a ro¬ 
mantic sequence in David 0. Selz¬ 
nick’s mystery masterpiece “Spell¬ 
bound,” starring Ingrid Bergman 
and Gregory Peck, which is being 
brought back to the screen by 
popular demand by Eagle Lion 
Films, and will be shown begin¬ 
ning this.at the. 

Theatre. 

The effects of the aforemen¬ 
tioned buss is shown pictorially by 
the camera looking down a long 
corridor with door after door 
swinging open. 



Mat 2 A Still SHE 125 

GREGORY PECK and INGRID BERGMAN are starred in DAVID O. 
SELZNICK’S suspense drama, “SPELLBOUND,” which is being 
brought back to the screen by popular demand. The picture, which 
is being distributed by Eagle Lion Films, was directed by ALFRED 
HITCHCOCK and will open . at the . Theatre. 



Mat 1A Still SHE 73 

INGRID BERGMAN, as a psychi¬ 
atrist in love, and GREGORY 
PECK, as an amnesia victim ac¬ 
cused of murder, have the leading 
roles in DAVID O. SELZNICK’S 
mystery, “SPELLBOUND,” which 
was directed by ALFRED HITCH¬ 
COCK. The picture, which is being 
brought back by popular demand, 
through Eagle Lion Films, will be 
shown starting at 

the Theatre. 


Peck Outdoes Hecht; 
He Hates Writers 

At one point in his prolific 
career as a playwright and novel¬ 
ist, Ben Hecht, who wrote the 
screenplay for David O. Selznick’s 
thrilling mystery film “Spell¬ 
bound,” which is being brought 
back to the screen by popular de¬ 
mand through Eagle Lion re-re- 
lease, and will start showing next 

at the. Theatre, 

wrote a book called “I Hate 
Actors.” 

Now, Gregory Peck who co-stars 
in the film with Ingrid Bergman, 
says he’s going to write a book 
called “I Hate Writers.” The rea¬ 
son for the planned tome of venge¬ 
ance is the number of harrowing, 
hair-raising things, Hecht wrote 
into the “Spellbound” script for 
Peck to do. He had to ski down a 
mountainside to the edge of a 
precipice. Then he had to run off 
a 110 foot roof slanted at a 40 de¬ 
gree angle. In another sequence he 
had to lather his face and then rub 
off the lather with a rough towel. 
This went on through rehearsals 
and many “takes.” These, coupled 
with a number of other breath¬ 
taking experiences, such as at¬ 
tempting to cut his own throat as 
well as that of the sweetly sleep¬ 
ing Miss Bergman, are what 
brought Peck to the point of say¬ 
ing “I Hate Writers.” 


Carroll Portrays 
Dr. in ‘Spellbound’ 

Famed actor of stage and screen 
Leo G. Carroll has a featured role 
in David O. Selznick’s mystery 
drama “Spellbound,” which popu¬ 
lar demand has brought back to 
the screen, and which will be 

shown locally at the . 

Theatre, starting . next. 

In the picture, which stars In¬ 
grid Bergman and Gregory Peck, 
Carroll plays the part of a psychi¬ 
atrist, head of a swank sanitarium 
where much of the hair-raising ac¬ 
tion takes place. 

Born in England, he made his 
professional debut in London in 
1912. After World War I he came 
to New York where he played in 
“The Geen Bay Tree” and other 
hits. In Hollywood he played in 
“The Barretts of Wimpole Street,” 
“Wuthering Heights,” “Rebecca” 
and many other top-flight films. 


Mystery Master Hitchcock 
Kills Hackneyed Thrillers 

Alfred Hitchcock, who directed David 0. Selznick’s sus¬ 
pense-packed mystery film “Spellbound,” which is being 
brought back to the screen by popular demand and will be 
re-released by Eagle Lion Films starting at the 

Theatre, did more than any other person to do 


Dali’s Dreams 

Salvador Dali, the world-famous 
surrealist painter, assisted in stag¬ 
ing the fantastic dream sequences 
in David O. Selznick’s mystery 
drama “Spellbound,” which popu¬ 
lar demand has brought back to 
the screen through Eagle Lion 
Films distribution. The picture, 
which was directed by Alfred 
Hitchcock, will play here starting 
. at the . Theatre. 

Marking his first association 
with American film production, 
the artist both visualized and 
interpreted these symbolic se¬ 
quences so important to the plot of 
the Ingrid Bergman-Gregory Peck 
starrer. 


Noted Score 

Music lovers will have the oppor¬ 
tunity of hearing one of their 
favorite motion picture scores as 
a background to the other-worldly 
atmosphere it was written to con¬ 
vey when David O. Selznick’s 
“Spellbound,” starring Ingrid 
Bergman and Gregory Peck, makes 

its return appearance next. 

at the . Theatre, by 

popular request. 

Miklos Rozsa, who composed the 
score, was given the Academy 
Award for the composition. 


^away with the old-fashioned type 
of mystery story. The day of the 
clutching claw, curved dagger and 
suspicious tapestries are gone, and 
it was Hitchcock who sent them on 
their way. 

‘Lady’ Starts It 

When Hitchcock presented “The 
Lady Vanishes” the phoney mys¬ 
tery film and its false note, van¬ 
ished with her. For the piercing 
scream in the dark, Hitchcock sub¬ 
stituted fear, guilt and doubt as 
the arch villains. In the Ingrid 
Bergman-Gregory Peck starrer 
“Spellbound,” for example, the ac¬ 
tion of the film wells up out of the 
hero’s subconscious mind, explod¬ 
ing into fantastic shapes of terror. 
Peck is a young man suffering 
from amnesia and under suspicion 
of murder. 

Another Unusual Film ^ 

In “Spellbound” Alfred Hitch¬ 
cock has once again proved him¬ 
self the master of suspense. And 
once again, as with “The Lady 
Vanishes,” and any one of his 
other great mystery pictures, he 
has struck out into new territory. 

“Spellbound” is described as 
more than a mystery drama. It 
goes beyond the realm of conscious 
right and wrong into the shadowy 
lands where men’s desires are 
secret even from themselves, it 
was pointed out by the film’s 
producers. 


The Cast 


DR. CONSTANCE PETERSON 
J. B. 

Matron 

Harry 

Miss Carmichael 
Dr. Fleurot 
Dr. Murchison 
Dr. Alex Brulov 
Garmes 
Dr. Graff 
Dr. Hanish 

Dr. Galt. 


INGRID BERGMAN 
GREGORY PECK 
Jean Acker 
Donald Curtis 
Rhonda Fleming 
John Emery 
Leo G. CarrolJ^ 
Michael Checkhov 
Norman Lloyd 
Steven Geray 
Paul Harvey 
Erskine Sanford 


The Credits 


David O. Selznick presents Ingrid Bergman and Gregory 
Peck in Alfred Hitchcock's "Spellbound." Screenplay by 
Ben Hecht. Directed by Alfred Hitchcock. An SRO Re¬ 
lease. Distributed by Eagle Lion Films. Based on the novel 
by Francis Beeding. Photography, George Barnes. Produc¬ 
tion Designer, James Basevi. Designer dream sequence, 
Salvador Dali. Art Director, John Ewing. Miss Bergman's 
gowns, Howard Greer. Film Editor, William Ziegler. 


Story Treatment 

(Not for Publication) 

Directed by Alfred Hitchcock, master of screen mystery 
and suspense, "Spellbound" tells a story of gripping high- 
pitched intrigue and breath-taking romance. The two prin¬ 
ciple characters are "J. B." played by Gregory Peck, 
young man suffering from amnesia and accused of murder, 
and the psychiatrist who seeks to help him regain his normal 
status in the world, played by Ingrid Bergman. 

How she manages to reach into the recesses of his mind 
and bring forth bit by bit the baffling secret his temporary 
loss of memory has hidden from the police forms the basis 
of a fascinating mystery story. 
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